Home Selling Process
Initial Consultation
• Determine your needs and priorities
• Review agency choices
• Select appropriate working relationship

Selling your house
typically includes many
of the following elements.
I will be your resource
and guide every step
of the way.

Negotiation Details
• Explain the offer and
answer questions

• Determine the best

Design Marketing Plan
• Discuss objectives
• Establish pricing strategy
Implement Marketing Plan
• Complete home enhancement recommendations
• Carry out scheduled marketing activities
• Show the property to brokers and prospective buyers
• Communicate on a regular basis
• Monitor results of marketing activities
• Modify marketing plan & pricing strategy as necessary
Review Offer and Reach Agreement With Buyer
• Buyer’s real estate professional presents offer
• Discuss and clarify proposed terms and conditions
• Negotiate Agreement and possible counter offers
• Reach final agreement
• Sign documents
Complete Closing Process
• Deposit of buyers earnest money
• Inspections
• Removal of remaining contingencies
• Buyer’s final walkthrough of the property
• Title search
• Loan funding or balance of funds from buyer
• Closing and recording of deed
• Relocation of seller and possession of property by buyer
After-Sale Services
• Help you find your next home, as needed
• Assist you with relocation, as needed
• Resources for additional after-sale homeowner needs

•
•

course of action by
pointing out potential
advantages and
disadvantages of the
offer and clarifying
choices available
Prepare an Estimate of
Net Proceeds based on
proposed price & terms
Negotiate through
buyer’s agent and handle
possible counter offers
to reach a favorable
final agreement

Completion Details
• Explain all steps that
•

•

•
•

occur for a closing and
answer any questions
Work with buyer’s agent,
closing attorney, others
to coordinate activities
and keep the transaction
moving forward
Monitor inspections
progress, buyer’s loan,
& others as called for.
Resolve questions and
problems that arise to
ensure a timely closing
Handle required details
for transaction completion
Communicate regularly
and stay informed as
worry-free as possible

The storied
Berkshire Hathaway
name stands for strength,
integrity and trust.

Who We Are
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Berkshire Hathaway HomeServices
The storied Berkshire Hathaway name stands for strength, integrity and trust and is
universally respected. Put simply, when the Berkshire Hathaway name appears on
a yard sign, it’s a sign that buyers and sellers want to see.

“I would want to
be associated with
somebody where the
financial strength was
unquestioned and
where the name
stood for integrity.
What other quality
would you want that
Berkshire Hathaway
HomeServices does not
have; and I don’t think
you could find one.”
– Warren Buffett,
Chairman and CEO,
Berkshire Hathaway Inc.

Berkshire Hathaway Inc. is a worldwide holding company based in Omaha, NE.
Its Chairman and CEO is Warren Buffett, often referred to as the ‘Oracle of Omaha,’
who according to Time magazine’s ranking is among the world’s most influential people.
Berkshire Hathaway is the #1 company in Barron’s July 2013 ranking of the world’s 100
most respected companies; it ranks at #8 in Fortune magazine’s 50 Most Admired Companies
survey; and is #18 in Harris Interactive’s reputation study of the 60 Most Visible Companies.
Berkshire Hathaway HomeServices brings together a world-class brand name with the
proven operational excellence of HomeServices of America, our parent company.

Strength and Stability
The Berkshire Hathaway name is one that many people know. It’s respected. And we’re
proud that it’s part of our identity. Buyers and sellers who choose us as a partner are
backed by one of the world’s most respected and admired brands. Most importantly,
there are our people — the team who makes this company strong, reliable and committed
to home buyers and sellers across our state.

Full Service Advantage
As a full service company, our goal is to make each client’s real estate transaction as
effortless and convenient as possible. With that in mind, we are proud to offer in-house
home mortgage, home warranty, relocation and title insurance services.

Industry-Leading Technology
More than 90% of today’s home buyers use the Internet in their home search. We make
it easy for buyers to find your home online with the most comprehensive online marketing
strategy to get your home sold.

Financially Strong and Stable
We are proud to be owned by HomeServices of America, a Berkshire Hathaway affiliate,
the second largest real estate services company in the nation. With a long-standing history
of serving their communities (an average of 54 years) HomeServices of America’s affiliate
companies have the experience to ensure that every aspect of the home buying and
selling process is seamless.

Our Offices

Over 700 associates
deliver unsurpassed
service to home buyers
and sellers across the
Carolinas.

Ballantyne

3420 Toringdon Way
Suite 200
Charlotte, NC 28277
704—542—1100

Kernersville

500 Pineview Drive
Suite 201
Kernersville, NC 27284
336—996—4256

Lake Norman

7930 West Kenton Circle
Suite 300
Huntersville, NC 28078
704—892—1424

SouthPark

4625 Piedmont Row Drive
Suite 135-A
Charlotte, NC 28210
704—364—1580

Winston-Salem

110 Oakwood Drive
Suite 110
Winston-Salem, NC 27103
336—768—3300

Cameron Village

311 Oberlin Road
Raleigh, NC 27605
919—832—8881

Cary

1400 Village Market Place
Morrisville, NC 27560
919—859—3300

Chapel Hill

404 Meadowmont Village
Chapel Hill, NC 27517
919—929—7100

Durham

921 Morreene Road
Durham, NC 27705
919—383—4663

North Hills

3700 Computer Drive
Suite 100
Raleigh, NC 27609
919—782—6641

Adams Farm

5500 Adams Farm Lane
Suite 208
Greensboro, NC 27407
336—854—1333

Elm Street

1103 North Elm Street
Suite 100
Greensboro, NC 27401
336—272—0151

Friendly Center

3352 West Friendly Avenue
Suite 122
Greensboro, NC 27410
336—370—4000

Berkshire Hathaway
HomeServices brings
together a world-class
brand with the proven
operational excellence of
HomeServices of America.

Full Service Advantage
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Trusted Lender

We bring qualified buyers
right to your front door.

Industry Leader
We offer residential home mortgages from HomeServices Lending, a joint venture of
HomeServices of America Inc, our parent company

Purchase Specialists
Specialize in purchase financing unlike other banks and brokers

Accessible
Representatives are immediately accessible to prospective buyers through our offices

Tailored Service
A full range of brokered-out products means there is a wide array of innovative loan
packages to meet every need

Complimentary Second Opinion
Security and confidence through preapproved clients with a complimentary second opinion

Marketing Know -How
Unique financing and marketing help properties stand out from the rest

Coverage for Unexpected Repairs

Sign up today and
your protection begins
immediately.

A HomeServices Warranty can help sell a home faster and closer to list price.
A home warranty is a service contract that covers the repair or replacement of many of
the most frequently occurring breakdowns of home system components and appliances.

Protection While a Home is on the Market
Mechanical system failures are covered during the listing period for up to one year;
there is only a low deductible

Save Time and Keep it Simple
A HomeServices Warranty provides the convenience of one source for most repair needs;
prompt and reliable service 24 hours a day, 7 days a week

Protection Year After Year
If an unexpected failure occurs in the home after the sale, the buyer turns to
HomeServices Warranty for coverage

Around the World, Across the Carolinas
We work locally, nationally and globally to help relocating employees find their new
home in the Carolinas. We are a preferred relocation services company for many of
the area’s top employers, including Fortune 500 companies, government agencies
and healthcare organizations.

From the word “go,”
we are committed to
helping our corporate
clients relocate their
employees.

Global and National Connections
Brookfield Global Relocation Services is the world’s second largest global relocation
services provider.
Brookfield serves 35% of Fortune 100 companies as relocation clients. Brookfield
continues to grow like no other in the real estate relocation services industries.

Strong Local Partnerships
Our award winning relocation and corporate services teams provide relocation assistance
to the employees of numerous companies.
We are the first choice of many local and regional companies because no one knows the
Carolinas better than we do.

Title Insurance

Title insurance completes
the full service experience
for the buyer of your home.

At real estate closings, the lender requires the buyer to secure a title insurance policy.
Preferred Carolinas Title Agency, our in-house title company, assures we are in control of
the process from contract to closing which makes for a smoother transaction.

Protection Against a Wide Variety of Hidden Risks
• False impersonation of the true owners of the property
• Forged deeds, releases or wills
• Undisclosed or missing heirs
• Mistakes in recording legal documents
• Liens for unpaid estate, inheritance, income taxes or gift taxes

Our visual identity –
from our distinctive colors
& quality seal to our dignified
typography – exemplifies
our timeless character.

Marketing Your Home
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Our Marketing Initiatives and Programs
Potential customers learn about us through a comprehensive, technology-based
marketing strategy designed to build brand recognition and drive traffic to
BHHSCarolinas.com, BHHSYSU.com and BHHSYostandLittle.com.
Proven strategies to expose homes to buyers where they are most likely to search,
capitalizing on the strength of our yard sign and marketing online and directly to real
estate professionals.

Promoting a Home Directly to Prospective Buyers
• Distinctive Berkshire Hathaway HomeServices yard sign
• Unique URL specific to your home
• Exclusive My Home info 24•7! tool provides instant information to buyers
• Powerful online distribution to hundreds of real estate websites, including the most
popular websites: Trulia, Zillow, REALTOR.com and Craigslist

• Enhanced listing status on 5 of the top 6 real estate websites: Trulia, Zillow, Yahoo! Real
Estate, HGTV Front Door and Homes.com

• Video tour of your home featured on our website and YouTube
• Open Houses featured online and in local newspapers
• 50 direct mail postcards
Enlist the Efforts of Other Real Estate Professionals
• Multiple Listing Service (MLS)
• Direct promotion to other real estate professionals
• Referral and relocation resources
• The Berkshire Hathaway HomeServices network

How Buyers Find Homes
Home buyers use several information sources in their search process. While the vast
majority of buyers use online searches during the home buying process, the Internet does
not replace the real estate agent in the transaction. 90% of home buyers who use the
Internet to search for homes purchased their home through an agent.

2%
Internet
Real Estate Agent
Yard & Open House Signs
Friend/Neighbor/Relative
Home Builder
Directly Knows Seller
Newspaper
Other

1% 1%

5%

43%
33%
9%
6%
5%
2%
1%
1%

6%

9%

43%

33%

Source: National Association of REALTORS® Profile of Home Buyers & Sellers, 2013

Types of Media
Traditional printed media has an advantage of being personal and in an environment
for a potential buyer to see, touch and use. Digital media is a very easy way to search for
homes because of the extensive information and easy-to-use tools. There are advantages
and disadvantages to each type of media. The most successful marketing plans include
both digital and printed materials.

We aggressively
promote listings through
a variety of forms:
Online Advertising
National Advertising
Local Sponsorships
Local Search
Engine Optimization
Local Marketing
Monthly Our State Ads
Local newspaper and magazine ads

Print

Digital

• Tangible elements are excellent for

• Includes photos, video, tours, etc

physical reminders

• Audience will see signs while they
are out and about

• Search tens of thousands of listings
• Information available at any time

• Limited property information

• Share listings by text, email and social media

• Limited number of properties

• Information is updated throughout the day

• Information available for 1 day

• Customize search features

• No way to track ad viewership

• Requires access to a computer or mobile

• Potentially outdated information

• Requires electricity for extensive usage

• Can’t customize search features

• Don’t have an immersive or interactive feel
for the surrounding environment

Marketing Program
There are a few key venues where buyers most frequently find their new home. In order
to best optimize a home’s visibility on the market, all of these most common forms and
more will be used to aggressively market a home until it is sold.

I will put the odds in
your favor and expose
your home to more ready,
willing, and able buyers.

Key Venues for How Buyers Find their Home
Yard Sign
Professional Agent

9%
33%

Online

Covered Market

43%

85%

Source: National Association of REALTORS® Profile of Home Buyers & Sellers, 2013

Signage
52% of home buyers use yard signs in their home search. 9% of home buyers find their
home using yard signs in their search. Not all signs are created equal. The distinctive
BHHS yard sign in front of a home sets it apart from the all of the competition.

Source: National Association of REALTORS® Profile of Home Buyers & Sellers, 2013

Just Listed Postcards
When a home is listed with us, 50 Just Listed postcards featuring the home will be sent by
direct mail. Postcards include a description of the home and can be sent to households
within a radius of the home’s address or to a specific target group.

It’s really easy to increase
your market exposure.

My Home info 24•7!
Our exclusive My Home info 24•7! enhances the effectiveness of the yard sign by allowing
potential buyers to call one number to access information on a home any time, day or
night. It is free, simple and exclusive to us.

I can help you share your
home’s best features with
potential buyers.

My Home info 24•7! Enhances a Listing
• Allows buyers to get detailed information including price, bedrooms, bathrooms, square
footage, features, estimated mortgage payments and much more

• Sends a text message or email to potential buyers with photos and details of a home
• Notifies the agent immediately of all inquiries and voicemails on a home
• Identifies potential levels of interest & tracks the number of inquiries received

704–409–4670

Charlotte, Lake Norman

336–478–4671

Winston-Salem, Kernersville

803–366–4670
Rock Hill, SC

919–706–4670

Raleigh, Durham, Cary,
Chapel Hill

336–478–4670
Greensboro

Mobile App
Our exclusive BHHS mobile app and cutting-edge mobile website allow easy searching
of all homes for sale in the area and provide interior images, home information and
neighborhood information.

Get Information on any Home for Sale on a Mobile Phone

Get the latest and greatest
• Download our free app or go to BHHSCarolinas.com on any mobile device
listings on the go when
you’re out and searching.
• Our free app works with a variety of phone carriers and phone types
• Our app and mobile website use GPS technology to find homes, displays images,
provide details and more for any home for sale

Online Presence
Fastest and Easiest Property Search Tool Available
Buyers can search all properties for sale in the Carolinas with the fast and friendly search
feature on our website, including the exclusive Area Search from our homepage.

Our website is an excellent New and Improved My Home Finder
resource to use to showcase
Buyers can save favorite properties and frequently-run searches. They can also receive
your home.
automatic email updates when new homes come on the market or when there is a price or
status change.

View and Print Weekly Open Houses
Buyers are easily able to find a open house on our website, complete with directions.

Online Home Buyer Searching
Buyers use an Online Search
92%

Online Search by Age Group
18 – 24

91%

25 – 44

93%

45 – 64

88%

65 and older

75%

Buyers Finding the Home they Purchase Online
43%

Buyers Using Online Searches & Purchasing through an Agent
76%

Source: National Association of REALTORS® Profile of Home Buyers & Sellers, 2013

Unique URL for Your Home
Every home will have its own unique URL that is enhanced
with all the powerful tools of our website to help buyers
find each and every home easily.

Every Home Page Includes Many Features
• View property details including square footage, rooms,
room sizes, year built and more

• View images full screen
• Save the listing
• Share listings through texts or share on social media
• View detailed community information
• View road and aerial maps
• View an exclusive video tour
• See current Open House schedule
• Schedule a showing
• Calculate approximate loan payments
• Contact the agent with one click
• Live chat with one of our representatives, 7 days a week

Online Multi-Platform Exposure
We distribute information about every home along with images to hundreds of real estate
websites in order to maximize the exposure of listings and attract qualified buyers.
Our enhanced listing status on Trulia, Zillow, Yahoo! Real Estate, HGTV Front Door, and
Homes.com (5 of the top 6 real estate websites) allows our listings to be among the first
on the search page.

Greater exposure
will always lead to
greater results.

Online Video Tour
One of the best ways to get a home more exposure is to enhance the online marketing of
the property with a video tour.

• We use the latest in digital technology, which offers the most professional-looking
walkthrough tour

• A narrator describes key features of each home so that buyers searching online get an
immersive and realistic feel

• We produce a video tour for 100% of the homes we market
Where will Buyers View a Video Tour?
• We display a link to the video tour on each home’s page on our website and on other
participating sites

• The video tour will also be featured on our exclusive BHHS Carolinas YouTube channel
(YouTube.com/BHHSProperties)

Online Open House
About half of home buyers attend open houses during the
course of a home search. So having an Open House is an
excellent way for buyers to see a home without having
to make a scheduled appointment. Each Open House is
advertised with signage, print and online.

Source: National Association of REALTORS® Profile of Home Buyers & Sellers, 2013

Online Neighborhood Activity Report
The Neighborhood Activity Report evaluates and tracks
the market value of properties in a certain area, which is
a huge financial asset. It contains extensive information
regarding properties in the area that are currently for sale,
have been taken off the market or have recently sold.
This report is based on both current information from the
regional Multiple Listing Service (MLS) and particulars of
each home, which is more than the outdated tax records
most other services provide.

Online Market Report
We offer an exclusive Market Report that provides a snapshot
of residential real estate listing and sales activity and regional
trends. It complements the Neighborhood Activity Report to
give a broader look at the real estate market. The Market
Report offers a look at sales activity for the prior month
and year, in addition to current year-to-date statistics.

Online Target Reporting
Knowledge is power. Our exclusive Seller Advantage report gathers online buyer
activity from the top national real estate sites.
This exclusive report allows daily or weekly property activity emails detailing buyer
activity in the neighborhood and details on new and existing competitive listings.
This includes new images and price or status changes.

Getting a competitive
edge on all of your listings
is really quite easy.

Automated weekly reports of listings are available. View results of all marketing activities
through this report and get direct feedback from showings. This allows for easy and quick
fine-tuning of the marketing strategy used.

Target Reporting has Many Features
• Returned in search results
• Viewed in search results
• Clicked on to see more details
• Saved in a prospective buyer’s online portfolio

Berkshire Hathaway
HomeServices brings a
definitive mark of stability,
strength and quality to
the real estate market.

Establishing a Pricing Strategy
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Understanding Market Value
Market-sensitive pricing can be the key to maximum market exposure and ultimately,
a satisfactory sale.

The Existing Pool of Potential Buyers Determines a Property’s Value
• Location, design, amenities and condition
• Availability of comparable and competing properties
• Economic conditions that affect real property transactions
Some Factors Have Little or No Influence on Market Value
• The price the seller originally paid for the property
• The seller’s expected net proceeds
• The amount spent on improvements
The Impact of Accurate Pricing
• Properties priced within market range generate more showings and offers; they also sell
in a shorter period of time

• Properties priced too high have a difficult time selling

Determining a Market-Sensitive Price
A Comparative Market Analysis Considers Similar Properties
• Have Sold Recently

This shows what buyers in this market have actually paid for similar properties

• Are Currently on the Market

An impartial evaluation
of market activity is
the most effective way
to estimate a property’s
potential selling price.

These are properties that will be competing for attention of available buyers

• Failed to Sell

Understanding why these properties did not sell can help avoid disappointment

Dangers of Over-Pricing

An asking price that is beyond market range can adversely affect property marketing.

• Fewer buyers are attracted and fewer offers received
• Marketing time is prolonged and initial marketing momentum is lost
• The property attracts “lookers” and helps competing houses look better by comparison
• If a property does sell above true market value, it may not appraise and the buyers may
not be able to secure a loan

• The property may eventually sell below market value

Percent of Buyers who will view Property

Asking Price
in Relationship
to Fair Market
Value (FMV)

+10%

2%

+5%

30%

FMV

60%

−5%

80%

−10%

92%

% of
Prospective
Purchasers
who will look
at Property

Home Profile
The following features have been identified to aid in the search for
comparable properties. This will help in determining proper pricing.

__________________________ __________________________ __________________________
Seller Concession
Interior Features
Exterior Features
__________________________ __________________________ __________________________
Year Built
Bedrooms
Siding
__________________________ __________________________ __________________________
Subdivision
Bathrooms (Full)
Garage
__________________________ __________________________ __________________________
Lot
Bathrooms (Half)
Car Spaces
__________________________ __________________________ __________________________
Finished Square Feet
Fireplaces
Porch
__________________________ __________________________ __________________________
Style
Fireplace Description
Fenced Yard
__________________________ __________________________
Basement
Heating Source
__________________________ __________________________
Foundation
Heating System
__________________________ __________________________
Stories
Cooling
__________________________
Floors

Estimate of Net Proceeds
Seller’s Costs

Seller’s Credits

First Mortgage Payoff

$_______________

Sale Price

$_______________

Pro-Rated Interest

$_______________

Other

$_______________

Second Mortgage Payoff $_______________
Document Preparation

$_______________

Attorney Fee

$_______________

Deed Stamps

$_______________

Recording Fee

$_______________

Brokerage Fee

$_______________

Home Warranty

$_______________

Repairs

$_______________

Other

$_______________

Property tax proration
Owner’s insurance refund prorated
Escrow account refund

Total Credits

$____________

Property tax proration
Buyer’s closing cost
Other liens and encumbrances

Total Costs

$____________

Estimated Net Proceeds
The above costs and credits are estimates only. Actual costs will vary.

$_____________

Berkshire Hathaway
is built to be forever…
In terms of permanence,
we can’t be beat.

Preparing Your Home for Sale
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First Home Impressions
It is important for a property to make the best possible impression on prospective buyers.
A comparatively small investment in time, money and effort to remove negative
perceptions and distractions can lead to stronger offers from buyers.

These tips can help your
house make the best
impression every time
it is previewed by sales
professionals or shown to
prospective buyers.

Interior

Improvement Tips

• Clutter

• Make beds, clean up dishes, empty trash

• Worn carpets and drapes

• Remove clutter throughout, organize

• Soiled windows, kitchen, baths, etc
• Pet and smoking odors
• Peeling paint, smudges, or marks
on the walls

closets and cupboards, put away toys

• Set out “show towels” in baths
• Freshen the air (potpourri or baked bread),
deodorize pet areas, set comfortable temp

• Do quick vacuuming and dusting
• Arrange fresh flowers throughout
• Turn off television, play background music
• Open drapes and shades; turn on lights

Exterior

Improvement Tips

• Clutter

• Remove toys, newspapers, tools, clutter, etc

• Lawn needs mowing and edging

• Tidy up; pick up after pets

• Untrimmed hedges and shrubs

• Leave driveway clear; park vehicles in the

• Dead and dying plants
• Grease or oil spots on the driveway
• Peeling paint
• Anything that looks old or worn

garage or on the street

• Add color with flowers and potted plants

Contributing to a Successful Sale
• Maintain the property in ready-to-show condition
• Ensure that the house is easily accessible to real estate professionals (lock box and key)
• Try to be flexible in the scheduling of showings

No one has a more
important role in the
home selling process
than you. Here are some
ways your participation
can contribute to a
successful sale.

• When not at home, let me know how you can be reached in case an offer is received
• If approached directly by a buyer who is not represented by a real estate professional,
please contact me. Do not allow them into the property unescorted.

• Remove or lock up valuables, jewelry, cash and prescription medications
• If possible, do not be present when the property is being shown
• Securely pen up pets, or take them with you
• Be cautious about saying anything to buyers or their sales professionals that could

weaken your negotiating position, especially regarding price or your urgency to sell

• Let me know of any change in the property’s condition that would need to be disclosed
to potential buyers

• Be available to review with me the list price and condition of your property if it has
not sold in a reasonable period of time

• Contact me at any time with questions or concerns

Creating a Competitive Home
Exterior_________________________________________________________________________
_________________________________________________________________________________

Garage__________________________________________________________________________

_________________________________________________________________________________

I recommend that the
following enhancements
will help establish a
strong market position
for your home.

Entry____________________________________________________________________________
_________________________________________________________________________________

Living Room____________________________________________________________________
_________________________________________________________________________________

Family Room____________________________________________________________________

_________________________________________________________________________________

Kitchen__________________________________________________________________________

_________________________________________________________________________________

Dining Room___________________________________________________________________
_________________________________________________________________________________

Bedrooms_______________________________________________________________________

_________________________________________________________________________________

Bathrooms______________________________________________________________________
_________________________________________________________________________________

Basement_______________________________________________________________________
_________________________________________________________________________________

Other___________________________________________________________________________

_________________________________________________________________________________

As your sales professional, my goal is to help sell your home for the highest price attainable, within the time frame that
works and to make the home selling process as efficient and stress-free as possible. I commit that I will:

Communicate Timely and Efficiently
Determine an Effective Pricing Strategy
• Communicate with you throughout the marketing process • Explain how Market Value is determined and discuss

the role of market-sensitive pricing in a successful sale

Identify Needs
• Consult to discover needs, interests and concerns

• Research and present a Comparative Market Analysis

•

•
•

•

before developing a planned home search
Discuss seller, buyer and dual agency alternatives and
determine how to best work to achieve the objectives
Answer any questions about the home selling process

Develop & Implement a Marketing Plan
• Share listing information with the realty professionals in
•
•
•
•
•

my office and other real estate professionals through MLS
Install our For Sale sign (where allowed)
Discuss and hold open houses as needed to reach buyers
Promote through effective advertising and electronic media
Explain how written property disclosure, a home warranty
and professional home inspections can enhance salability
Seek buyers who are pre-qualified or pre-approved
by a lending institution and require financial qualifying
information on all buyers submitting offers

Recommend Steps to Prepare the Property
• Identify enhancements that will help your property and

make the best possible impression on prospective buyers

• Advise how to prepare your property for real estate
professional previews and buyer showings

•

showing recent real estate activity and trends to help
determine a realistic listing price
Discuss financing options that will help attract buyers
Prepare a preliminary estimate of costs and proceeds
based on the probable selling price and financing terms
Continue to monitor market activity and, if appropriate,
recommend price adjustments to remain competitive

Represent You in Negotiations with Buyers
• Review all purchase offers with you and explain available
choices to accept, reject or counter

• Negotiate in your best interests, including the handling of
counter offers, to reach an agreement that is acceptable

Protect Your Interests through Completion
• Work with the buyer’s real estate professional and others
•
•

to see that all requirements of the purchase agreement are
satisfied and to help keep the transaction on schedule
Keep you informed of the progress of the transaction
Follow up on any remaining details after the close of sale,
and provide information on relocation assistance or
additional services

I commit to you to ensure that I meet all of your expectations and assist you in selling your home.
_____________________________________________________________________________________________________________
Prepared For
Date
_____________________________________________________________________________________________________________
Prepared By
Date

